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services, financial management, infor-
mation technology, and human re-
sources. 

[65 FR 78408, Dec. 15, 2000]

§ 0.11 Office of the General Counsel. 

The General Counsel is the Commis-
sion’s chief law officer and adviser, who 
renders necessary legal services to the 
Commission, represents the Commis-
sion in the Federal and State courts, 
advises the Commission and other 
agency officials and staff with respect 
to questions of law and policy, includ-
ing advice with respect to legislative 
matters and ethics, and responds to re-
quests and appeals filed under the 
Freedom of Information and Privacy 
Acts and to intra- and intergovern-
mental access requests. 

[65 FR 78408, Dec. 15, 2000]

§ 0.12 Office of the Secretary. 

The Secretary is responsible for the 
minutes of Commission meetings and 
is the legal custodian of the Commis-
sion’s seal, property, papers, and 
records, including legal and public 
records. The Secretary, or in the Sec-
retary’s absence an Acting Secretary 
designated by the Commission, signs 
Commission orders and official cor-
respondence. In addition, the Secretary 
is responsible for the publication of all 
Commission actions that appear in the 
FEDERAL REGISTER and for the publica-
tion of Federal Trade Commission Deci-
sions.

[65 FR 78408, Dec. 15, 2000]

§ 0.13 Office of the Inspector General. 

The Office of Inspector General (OIG) 
was established within the Federal 
Trade Commission in 1989 as required 
by the Inspector General Act Amend-
ments of 1988 (5 U.S.C. app. 3). The OIG 
promotes the economy, efficiency and 
effectiveness of FTC programs and op-
erations. To this end, the OIG inde-
pendently conducts audits and inves-
tigations to find and prevent fraud, 
waste, and abuse within the agency. 

[65 FR 78408, Dec. 15, 2000]

§ 0.14 Office of Administrative Law 
Judges. 

Administrative law judges are offi-
cials to whom the Commission, in ac-
cordance with law, delegates the initial 
performance of statutory fact-finding 
functions and initial rulings on conclu-
sions of law, to be exercised in con-
formity with Commission decisions and 
policy directives and with its Rules of 
Practice. The administrative law 
judges also serve as presiding officers 
assigned to conduct rulemaking pro-
ceedings under section 18(a)(1)(B) of the 
Federal Trade Commission Act as 
amended and other rulemaking pro-
ceedings as directed. The Chief Admin-
istrative Law Judge also serves as the 
Chief Presiding Officer. Administrative 
law judges are appointed under the au-
thority and subject to the prior ap-
proval of the Office of Personnel Man-
agement. 

[54 FR 19885, May 9, 1989, as amended at 65 
FR 78409, Dec. 15, 2000]

§ 0.15 [Reserved]

§ 0.16 Bureau of Competition. 

The Bureau is responsible for enforc-
ing Federal antitrust and trade regula-
tion laws under section 5 of the Federal 
Trade Commission Act, the Clayton 
Act, and a number of other special 
statutes that the Commission is 
charged with enforcing. The Bureau’s 
work aims to preserve the free market 
system and assure the unfettered oper-
ation of the forces of supply and de-
mand. Its activities seek to ensure 
price competition, quality products 
and services and efficient operation of 
the national economy. The Bureau car-
ries out its responsibilities by inves-
tigating alleged law violations, and 
recommending to the Commission such 
further action as may be appropriate. 
Such action may include injunctive 
and other equitable relief in Federal 
district court, complaint and litigation 
before the agency’s administrative law 
judges, formal nonadjudicative settle-
ment of complaints, trade regulation 
rules, or reports. The Bureau also con-
ducts compliance investigations and 
initiates proceedings for civil penalties 
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to assure compliance with final Com-
mission orders dealing with competi-
tion and trade restraint matters. The 
Bureau’s activities also include busi-
ness and consumer education and staff 
advice on competition laws and compli-
ance, and liaison functions with re-
spect to foreign antitrust and competi-
tion law enforcement agencies and or-
ganizations, including requests for 
international enforcement assistance. 

[65 FR 78409, Dec. 15, 2000]

§ 0.17 Bureau of Consumer Protection. 

The Bureau investigates unfair or de-
ceptive acts or practices under section 
5 of the Federal Trade Commission Act 
as well as potential violations of nu-
merous special statutes which the 
Commission is charged with enforcing. 
It prosecutes before the agency’s ad-
ministrative law judges alleged viola-
tions of law after issuance of a com-
plaint by the Commission or obtains 
through negotiation consented-to or-
ders, which must be accepted and 
issued by the Commission. In consulta-
tion with the General Counsel, the Bu-
reau may also seek injunctive or other 
equitable relief under section 13(b) of 
the Federal Trade Commission Act. 
The Bureau participates in trade regu-
lation rulemaking proceedings under 
section 18(a)(1)(B) of the Federal Trade 
Commission Act and other rulemaking 
proceedings under statutory authority. 
It investigates compliance with final 
orders and trade regulation rules and 
seeks civil penalties or consumer re-
dress for their violation, as well as in-
junctive and other equitable relief 
under section 13(b) of the Act. In addi-
tion, the Bureau seeks to educate both 
consumers and the business commu-
nity about the laws it enforces, and to 
assist and cooperate with other state, 
local, foreign, and international agen-
cies and organizations in consumer 
protection enforcement and regulatory 
matters. The Bureau also maintains 
the agency’s public reference facilities, 
where the public may inspect and copy 
a current index of opinions, orders, 
statements of policy and interpreta-
tions, staff manuals and instructions 
that affect any member of the public, 

and other public records of the Com-
mission. 

[65 FR 78409, Dec. 15, 2000]

§ 0.18 Bureau of Economics. 

The bureau aids and advises the Com-
mission concerning the economic as-
pects of all of its functions, and is re-
sponsible for the preparation of various 
economic reports and surveys. The bu-
reau provides economic and statistical 
assistance to the enforcement bureaus 
in the investigation and trial of cases. 

[41 FR 54483, Dec. 14, 1976. Redesignated at 45 
FR 36341, May 29, 1980, and amended at 50 FR 
53303, Dec. 31, 1985]

§ 0.19 The Regional Offices. 

(a) These offices are investigatory 
arms of the Commission, and have re-
sponsibility for investigational, trial, 
compliance, and consumer educational 
activities as delegated by the Commis-
sion. They are under the general super-
vision of the Office of the Executive Di-
rector, and clear their activities 
through the appropriate operating Bu-
reaus. 

(b) The names, geographic areas of 
responsibility, and addresses of the re-
spective regional offices are as follows: 

(1) Northeast Region (located in New 
York City, New York), covering Con-
necticut, Maine, Massachusetts, New 
Hampshire, New Jersey, New York, 
Rhode Island, Vermont, and Puerto 
Rico. Federal Trade Commission, One 
Bowling Green, Suite 318, New York, 
New York 10004. 

(2) Southeast Region (located in At-
lanta, Georgia), covering Alabama, 
Florida, Georgia, Mississippi, North 
Carolina, South Carolina, and Ten-
nessee. Federal Trade Commission, 
Suite 5M35, Midrise Building, 60 
Forsyth Street, SW., Atlanta, Georgia 
30303. 

(3) East Central Region (located in 
Cleveland, Ohio), covering Delaware, 
District of Columbia, Maryland, Michi-
gan, Ohio, Pennsylvania, Virginia, and 
West Virginia. Federal Trade Commis-
sion, Eaton Center, Suite 200, 1111 Su-
perior Avenue, Cleveland, Ohio 44114. 
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